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1 On our latest TTC Insights Travelcast, we asked
ECO nomic baC kd ro p travel businesses whether they are making any
changes following the recent turmoil in the
banking sector.
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The unexpected inflation increase raised interest rates in
March. While unemployment rate remained at 3.7%.
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Trading environment

In the past few weeks, several surveys about the travel sector have been released, indicating a positive outlook for
the industry. According to a survey conducted by TTG and PwC, 54% of travel businesses are seeing bookings ahead
of normal levels. At the same time, despite the cost of living crisis, 76% of the consumers surveyed were expecting
to spend about the same or more on holidays in 2023 vs 2022.

Meanwhile, a survey of AITO members by Spike Insight revealed nearly 80% of consumers plan to take the same or
more holidays in 2023 compared to before the pandemic. 74% of the travel businesses they surveyed were
anticipating a rise in their turnover.

ABTA and Advantage have also also seen similar levels of optimism from their surveys and among their members.
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Source: TTG and PwC survey of 2,000 consumers and 33 travel operators in Feb 2023.
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Source: Spike Insight survey of AITO members and their clients in Feb/Mar 2023.

"...despite the cost-of-living challenges, people are still keen to book a foreign trip.
ABTA s new survey suggests that, for the majority of people, holidays are the
non-essential item they want to prioritise this year, with 54% saying they |l cut back
on other non-essential costs so they can still afford to go on holiday.”

Source: ABTA consumer sentiment research in Feb 2023.

The UK is gearing up for a busy Easter break for travel. Across our travel agent
partners we are seeing Easter weekend bookings up 6% [compared to Easter 2019]
and are expecting Easter bookings this year to signi cantly outperform 2019.

Source: Travel Weekly - March 2023.
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We ve spent years helping travel companies do their best work. Some of the biggest travel businesses in the world
trust us to solve their regulatory, strategic or nancial problems. We ve helped travel start-ups get started, and tour

operators improve operations. We ve even helped airlines get off the ground. Plus, our 57 years spent working for the
UK travel regulator the Civil Aviation Authority means we bring a unique perspective to the table along with our
know-how.
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