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As Summer 23 draws to a close, our leisure travel clients reflect on a successful trading period, thanks to the perfect
pairing of higher prices and rebounding volumes. For now, our industry remains largely unscathed by wider consumer
concerns, cementing travel's status as a "must-have". The early signs are promising as attention now turns to Winter

‘24 and beyond. Most of our clients remain optimistic that the positive momentum can be maintained. Find out more
in our October Travel Fundamentals.
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August 23 saw year-on-year essential
spending grow at its slowest rate since July
2020. Whilst partly driven by easing food and
energy price inflation, research from

. Nationwide revealed nearly seven in ten are
Inflation rate Unemployment ‘ y
(CPI) B :;tg concerned about their household finances.
decreased to remained at e ot Non-essential spending growth is also on the

wane. However, according to a Barclaycard
survey, spending on luxury items and
% % % experiences remains a priority for one in five,
6°7 ° 5'25 o 4°3 ° with holidays abroad and hotel stays at the
top of their list.
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On our latest TTC Insights Travelcast, we
asked 100 travel businesses about their

summer trading and future bookings.

Over 80% of the businesses polled have been able to raise average selling prices, but this hasn’t deterred
bookings. Results show three-quarters of respondents generated volumes in excess of last summer, with one
in three up by at least 10%. Growth looks promising for 2024 departures, too, with more than half of
businesses ahead of where they were this time last year. The ATOL data below, also implies that travel
businesses are expecting next year to be strong, and the big companies are expecting huge growth.

For departures over this Summer 2023 period, how do they compare with Summer 2022?
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We’ve been all ears for recent company
announcements to understand how trading

- _ is going for the travel sector. Here are a few

things we found interesting this month.

Beach2 Trip.com

“Notwithstanding that it remains in its early “The robust rebound of travel activities reflects
stages, bookings for Summer 24 are also travellers' strong desire to explore the world. We
significantly ahead of the prior year.” remain optimistic about the enduring demand

for travel and the long-term market outlook”

Aﬂjarnival' '\/‘ TUl

"The company's cumulative advanced booked “UK bookings are in line with the prior year summer
position for full year 2024 is well above the high season and +4% ahead of pre-pandemic levels... We
end of the historical range at higher prices (in are still at an early booking stage [for winter 23/24],

constant currency) than 2023 levels." but the increase of +15% in bookings compared to the

previous year, is a very encouraging signal.”
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We've spent years helping travel companies do their best work. Some of the biggest travel businesses in the world
trust us to solve their regulatory, strategic or financial problems. We’ve helped travel start-ups get started, and tour
operators improve operations. We've even helped airlines get off the ground. Plus, our 67 years spent working for the
UK travel regulator the Civil Aviation Authority means we bring a unique perspective to the table along with our
know-how.
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