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We’ve been all ears for recent company 
announcements to understand how trading 
is going for the travel sector. Here are a few 

things we found interesting this month. 
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“While Q2 demand is strong, pricing 
remains softer than we expected, and we 

now expect Q2 fares to be materially 
lower than last summer.”

Company

announcements

The summer season is well underway. Consumers are more con�dent than they’ve been in the last three years, 
and interest rates are �nally starting to fall. ATOL-protected bookings continued to rise. But with so much 

extra capacity available, we see diverging pricing strategies. Find out more in August’s Travel Fundamentals.

“Passengers are currently booking much 
closer to departure and therefore, pricing 
for our flight-only and package holiday 

products must remain attractive.”

The Bank of England cut UK interest rates by 
0.25% on the back of slowing inflation. 

Meanwhile, Deloitte’s Consumer Tracker 
showed consumer con�dence rose in Q2 to its 
highest level since Q3 2021, with a notable rise 

in con�dence around household disposable 
income. Barclays’ Consumer Spend data 

released in June reported overall spending 
was suppressed, though travel continued to 

capture a large share of the wallet. 
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ABTA and ATOL ongoing renewals 
with deadline on 30 September.

August 2024:

“The demand and pricing environment 
remained very strong... Booking volumes 

were higher than the corresponding period 
in 2023 and at record pricing levels.”

• 7: VAT returns and associated 
payments due.

7: Quarter for 30 June VAT 
returns and payments.
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We’ve spent years helping travel companies do their best work. Some of the biggest travel businesses in the world trust us to 
solve their regulatory, strategic or �nancial problems. We’ve helped travel start-ups get started, and tour operators improve 

operations. We’ve even helped airlines get off the ground. Plus, our combined 67 years spent working for the UK travel regulator, 
the Civil Aviation Authority means we bring a unique perspective to the table.

“easyJet has currently sold 1.5 million more 
seats for peak summer compared to the 
same point in time last year with total 

yield broadly flat year on year.”

The summer season is well underway. Commenting on the flight-inclusive package market earlier this year, The 
Air Travel Trustees reported ‘bookings continued to grow throughout 2023-24 and have now exceeded 

pre-pandemic levels.’ However, with huge amounts of additional capacity added, pricing remains key. Our 
analysis of client data shows that emerging diverging pricing strategies are emerging. Many of our clients saw 

average prices fall in June but stabilise in July. Ryanair reported a similar softening in their latest market update.   
However, cruise operators continue to thrive, with volumes and prices continuing to increase over the last year.

2023 2024


