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Consumer con dence is slowly rising, but household nances are still feeling the squeeze. As energy and water bills

edge upward, many consumers remain cautious. Fortunately for the UK travel industry, holiday spending continues

to be prioritised despite rising prices, with customers seeking value for money options. Authorised ATOL passengers
have also hit a new record of 34.2 million in the latest renewal round.

" GfK’s March Consumer Con dence Index rose
by a further one point. However, sentiment
remains signi cantly below long-term
averages. Over the past and upcoming 12
months, con dence in personal nances has
weakened slightly, with additional pressure
expected from rising utility and food costs.
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0.2% to Fiscal Outlook, inflation is projected to peak at

3.8% in July 2025. However, real household
disposable income is still expected to grow
modestly, leaving some headroom for
discretionary spend on travel.
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Trading environment

Tourism Economics’ Q1 2025 Travel Industry Monitor (TIM) reported a strong outlook in global tourism growth,
“although short and medium-term expectations were notably lower than in other recent surveys”, in part
due to expected declines in US demand.

Closer to home, fresh ATOL data (released yesterday) from the CAA ATOL renewal cycle reports a 3% increase
in total licensed passenger volumes since October, now reaching a new peak of 34.2 million. This growth is
mainly driven by Love Holidays (+25%) and On the Beach (+10%). (A deeper dive into these gures is coming

soon - watch this space.)

TTG and PwC have found that 76% of UK travel businesses are reporting a positive outlook for the year, “but
there will be ups and downs”. 88% of those surveyed reported year to date trading either ahead or in line
with expectations. 86% also reported higher pricing in 2025 vs 2024, but 62% are expecting margins in line

with last year or lower as cost increases are passed on to customers or absorbed by the business.
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Company

Here are a few other things we found interesting
this month.

announcements

“Demand for travel has remained strong
through the rst quarter of 2025, with
peak campaign sales up year on yeat,
boosted by capacity growth on routes

such as Dubai and the Maldives. In 2025

we plan to grow capacity by 3-5%, a more

modest rate than recent years.”

“Our rst quarter was truly characterized by
outperformance. This was across the board and led by
incredibly strong demand throughout our portfolio
including exceptional close-in demand that exceeded
expectations for both ticket prices and onboard
spending” ..."Our booking curve continues to be the
farthest out on record, at record prices.”

Virgin Atlantic Annual Report 2024 Carnival Q1 Results -March 2025

“TUIl is not just the partner for holidays, TUI is
the partner for travel and leisure activities all
year round — on holiday and at home.”

TUI Group Capital Markets day - March 2025

Regulatory
horizon

Dates for
your diary

Accounting
corner

14 May: Closing date for proposal
to amend ATOL Standard Term 1.3

29 April : ABTA Adventure
Travel Seminar

12-13 May : ABTA Travel Law
Seminar

6 April : The 2025/2026 tax
year begins.

6 April : New NI rates for
employers come into effect.
30 April : Corporation Tax
returns for 2024 year ends.
8 May : Monetary Policy
Committee.

13 May : Travolution European
Summit

We've spent years helping travel companies do their best work. Some of the biggest travel businesses in the world trust us to
solve their regulatory, strategic or nancial problems. We've helped travel start-ups get started, and tour operators improve
operations. We've even helped airlines get off the ground. Plus, our combined 44 years spent working for the UK travel regulator,
the Civil Aviation Authority means we bring a unique perspective to the table.
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