
6 August 2025
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As summer departures reach their peak, the UK travel market continues to navigate a mixed economic environment. 
Although consumer con�dence briefly rebounded in Q2, inflation has risen to 3.6%, leading 75% of travellers to 

proactively manage holiday costs. Despite this, outbound and lates travel demand remains strong, fueling positive 
half-year results and optimism for late summer bookings and beyond. Delve deeper into these insights and more in 

our August Travel Fundamentals.

“Bookings for Summer 2025 continue to be 
made closer to departure, as previously 

announced, but it is clear that customers’ 
eagerness to get away from it all and enjoy a 
relaxing overseas holiday in the sun remains 

strong, provided pricing is attractive”

KPMG’s Consumer Pulse Survey for Q2 revealed 
mixed economic sentiment but an overall rise in 

consumer con�dence. However, following this 
release, CPI reached its highest annual rate since 

January 2024, and July’s GfK Consumer Con�dence 
Index showed overall con�dence declining, due to 

deteriorating views on the broader economic 
situation.

Barclays' 2025 Travel Trends UK Unlocked reported 
that 33% of consumers now allocate a greater 
share of their income to holidays compared to 

2021. However, given ongoing �nancial uncertainty, 
it's not surprising that 75% of KPMG survey 

respondents plan to actively reduce travel costs.

Trading environment

We’ve spent years helping travel companies do their best work. Some of the biggest travel businesses in the world 
trust us to solve their regulatory, strategic or �nancial problems. We’ve helped travel start-ups get started, and tour 

operators improve operations. We’ve even helped airlines get off the ground. Plus, our combined 44 years spent 
working for the UK travel regulator, the Civil Aviation Authority means we bring a unique perspective to the table.

Jet2 plc Annual Report & Accounts - August 2025

Business sentiment in the UK continues to weaken, with the ICAEW’s UK Business Con�dence Monitor recording its 
fourth consecutive quarterly decline.

Additionally, Begbies Traynor Group has warned of a rise in businesses experiencing ‘critical �nancial distress’. 
Both organisations identi�ed the mounting tax burden as a signi�cant concern, while the ICAEW also flags 

escalating regulatory pressures. These challenges may be contributing to the increase in re�nancings we’ve seen 
at the larger end of the market, bolstering liquidity ahead of renewal season. Customer demand emerged as the 
third major business challenge, yet the outbound travel sector continues to show resilience, buoyed by the British 

love of travel.

A series of positive announcements within the travel sector stands in marked contrast to broader economic 
concerns. Airlines including Ryanair and Wizz Air reported passenger growth (4% and 11% respectively), while 

major operators including Jet2holidays, easyJet Holidays and Travel Counsellors - collectively accounting for c.35% 
of the ATOL package market - reported double-digit revenue growth.

IAG reported that the European short-haul market ‘continues to be robust’, and Travel Weekly shared multiple 
reports of a strong lates market at the start of July. Many of the listed travel companies (see below) also 

commented on the continued late booking pro�le in recent announcements.

Despite previous signs of a US softening, Virgin Atlantic’s chief executive noted “signs that things are getting a bit 
better” and a “relatively robust” UK market. The US and transatlantic airline United also reported that, "demand 

feels to us like it has inflected upward and is returning toward the normal trend line”.

Cunard reported early UK bookings from its recent programme launch were up nearly 50% compared to the prior 
year. Royal Caribbean also experienced a 10% year-on-year increase in guest numbers for Q2, driven by strong 

close-in demand.

“While S.25 travel demand is strong, Q2 fare 
increases will be lower than in Q1 (which 

bene�tted from a full Easter holiday in April 
and weak prior-year comps)... The �nal H1 

outcome is, however, heavily dependent on the 
strength of close-in Aug. and Sept. bookings.”

Ryanair Q1 Results - July 2025

Regulatory
horizon

Dates for 
your diary

Accounting
corner

30 September:  Deadline for 
ABTA and ATOL renewals.
- 5 tips to prepare for the 

upcoming Spetember bond 
renewal

16 September:  ABTA 
Networking Drinks

7 August:  Next Monetary Policy 
Committee

22 August : Deadline for electronic 
submission of PAYE, NICs and CIS 
payments

31 August: Deadline for Companies 
House accounts for period ending 
30 November 2024

31 August: Deadline for corporation 
tax returns for period ending 31 
August 2024

10 September:  TTG/PwC 
Breakfast

16 September:  ABTA VAT training

“The trend towards later bookings continues 
to be seen, meaning the �nal outcome for 

FY25 will, as always, depend on late summer 
bookings and the associated yields.”

easyJet plc Q3 Results - June 2025

Trend in the UK business con�dence

Source: ICAEW UK Business Con�dence Monitor: National July 2025

Chart of the month

Ongoing consultations:
- Latest update on the 

Package Travel Regulations
- Latest update on the EU 

Package Travel Directive

• 

• 

Source: Jet2 plc Preliminary Results Presentation 2025

Jet2 plc opportunities

Jet2 compared its customer base to UK demographics to look for opportunities. They see the under-40 and 
�nancially stretched populations as potential markets they could target more effectively.

11  September:  Travel Weekly 
Future of Travel Conference

Source: ICAEW UK Business Con�dence Monitor: National July 2025

Factors seen as a greater challenge to business 
performance compared to 12 months ago

“We have to create a growth pattern for the 
company that’s doable. Instead of growing 

20, 20-plus per cent, we’re going to be 
moderating it down to... 12 per cent a year.”

Wizz Air Holdings F26 Q1 Results - July 2025

“Our strong performance in the �rst half of 
2025 reflects the resilience of demand for 

travel… We continue to bene�t from the trend 
of a structural shift in consumer spending 

towards travel.”

IAG H1 Results - June 2025

“Demand has rebounded across all 
three of our brands, with bookings now 

ahead of historical levels in recent 
months and continued strength in 

onboard spend.”

Norwegian Cruise Line Holdings Q2 Results - July 2025

“Bookings have accelerated since the last 
earnings call, particularly for close-in sailings, 
leading to second quarter outperformance.”

Royal Caribbean Q2 Results - July 2025

M&A activity
M&A activity is continuing in the 
travel sector. Here's a selection of 

recently announced deals:

has drafted in bankers to advise on a 
potential stock market debut.

16 September:  TTC Insights 
Travelcast


