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As we enter the �nal quarter of the year, the UK travel industry is navigating a mixed economic landscape, with 
persistent inflation and weakening consumer sentiment putting pressure on household budgets. Demand for 

holidays remains resilient, with strong forward bookings, though later booking patterns continue to cloud 
short-term visibility. Explore the latest consumer and trading trends and key updates from across the sector in this 

October Travel Fundamentals.

On current trading for ‘Markets + Airline’ - “The 
UK shows positive momentum [for summer] 

with bookings up +1% whilst in Germany, 
bookings are at -5% reflecting our strategic 

focus on protecting margins. UK bookings are 
broadly in line with Winter 2024/25.”

As stubborn inflation remains above target, Asda’s 
Income Tracker dipped to its weakest annual growth 

in over two years. Low and middle-income 
households continue to feel the squeeze, while 

growth continues, albeit at a slower pace, for higher 
earners. Unsurprisingly, consumer sentiment fell two 

points compared to last month as all �ve of GfK’s 
Consumer Con�dence Barometer measures 

dropped. Both reports flag a concerning risk of 
further economic decline in the fourth quarter, 
presenting a danger to overall business health.

Trading environment

We’ve spent years helping travel companies do their best work. Some of the biggest travel businesses in the world 
trust us to solve their regulatory, strategic or �nancial problems. We’ve helped travel start-ups get started, and tour 

operators improve operations. We’ve even helped airlines get off the ground. Plus, our combined 44 years spent 
working for the UK travel regulator, the Civil Aviation Authority means we bring a unique perspective to the table.

TUI Pre-close Trading Update 
- September 2025

“The trading of the Group for the period is ahead 
of expectations, with a strong performance in 

Travel… we have strong forward bookings for the 
second half of the year in both Ocean and River 
Cruises, and in Holidays we anticipate a further 
improvement in pro�tability driven by higher 

passenger numbers.”

Saga 2025-2026 Interim Results Statement
 - September 2025

Regulatory
horizon

Dates for 
your diary

Accounting
corner

1 November:  March ABTA and 
ATOL renewal round opens

7 October: Deadline for VAT 
Returns and paments for the 
accounting quarter end 31 August 

22 October: PAYE Settlement 
agreement payment of 2024-2025 
class 1B NIC and tax

22 October: Deadline for NI, PAYE 
and CIS payments for month end 5 
October 

31 October: Self-assessment paper 
deadline

6-8 October: ABTA Travel 
Convention

“Club Med achieved a new record revenue in the 
�rst half of 2025, driven by strong activity 

throughout the period in a Company Business 
Volume of €1,175 million, up 4% year-on-year at 

constant exchange rates with positive growth in 
all regions.”

Club Med H1 2025 Results -September 2025

Chart of the month

Ongoing consultations:
- Latest update on the 

Package Travel Regulations
- Latest update on the EU 

Package Travel Directive

• 

• 7 October: AITO General Meeting

“It remains clear that customers are still 
prioritising their holidays with our Winter 25 
bookings up 12% and we are con�dent that 

Summer 26 will continue to build, 
notwithstanding the later booking patterns.”

On the Beach Pre-close Trading Update - September 2025

On their forward order books - “Nearly half of 2026 [is] 
already on the books… alongside [an] unprecedented 
start to 2027 with record booking volumes during 3Q.”

Carnival Q3 Results - September 2025

M&A activity
M&A activity is continuing 

in the travel sector. 

16 October: TTC Insights 
Travelcast

Contributions to change in the CPIH annual inflation 
rate, UK, between July and August 2025

Source: ONS Consumer Price Inflation - August 2025
Source: GfK Consumer Con�dence Barometer powered by NIM - 
September 2025

Consumer Con�dence Barometer

Source: TTG / PwC Autumn Breakfast Agenda - September 2025

A recent PwC/TTG survey found that more than three-quarters of travel businesses reported 2025 bookings to 
date are ahead of 2024, as research from easyJet Holidays found demand for more frequent breaks is increasing. 

On the Beach expects a third consecutive record year of growth in its B2C business, while Saga has reported a 
9% increase in H1 travel revenue, following strong demand for holiday and ocean cruise offerings. This demand 

was echoed by Travel Counsellors, who reported a 17% year-on-year rise in cruise bookings. Touring and 
adventure are also performing well as ATAS reports 5% bookings growth. 

However, later lates have fuelled 
uncertainty over the summer, with 
results from our Travelcast survey 
showing variability in departure 
volumes. While 53% of respondents 
reported passenger numbers ahead of 
last year, few were up by double digits. 
And a �fth had fallen behind, mostly at 
the elevated prices we’ve come to expect. 

Looking ahead, the outlook for winter is mixed: On the Beach reported winter bookings were up 
12%, though TUI’s were broadly flat. As customers look to 2026, two-thirds of Travelcast viewers 

reported 2026 departures are currently ahead of this time last year. PwC/TTG data suggests a key 
focus for this future demand will be the summer months. 

The World Travel & Tourism Council (WTTC), 
in partnership with Omran, shared that 

while the sector has surpassed its 
economic peak (GDP footprint +6% vs 

2019), its carbon footprint remains below 
2019 levels. Global greenhouse gas (GHG) 
emissions in 2024 have fallen by 9.3% and 

now account for a 7.3% share of total 
global GHG emissions.

WTTC Interim CEO Gloria Guevara said: 
“This is clear evidence that Travel & 

Tourism can grow while reducing its 
environmental impact. But we need to 
continue to accelerate action. Our data 
shows that 40% of our emissions lie in 

transport, and a further 19% in purchased 
electricity. We also know that 57.4% of our 

emissions lie in our supply chain.”
Source: World Travel & Tourism Council - World Travel & Tourism Environmental & 
Social Research Factsheet - September 2025

Demand for travel has translated well into demand for travel businesses. However, Grant Thornton’s 
M&A outlook cautioned that later booking pro�les are fueling buyer hesitation and causing timelines 

to stretch. At Travel Weekly’s Future of Travel Conference, TTC’s Martin Alcock shared that private 
equity-backed businesses have been more of a challenge, but smaller SMEs with a niche defensive 

business remain attractive.
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Source: Grant Thornton Travel M&A Outlook Summer 2025 - September 2025


